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Executive summary
This deliverable outlines the promotional materials produced under the Project thus far. It describes
the process of creating the deliverables – including feedback rounds with Partners.

Changes with respect to the DoA

None

Dissemination and uptake

The Promotional Materials target the general public, stakeholders (e.g. in the case studies), any
interested individuals upon the nexus sectors of SIM4NEXUS.

Short Summary of results (<250 words)

The Promotional Materials were produced starting in M1 in agreement with the Partners.

Evidence of accomplishment

See Figures in the text and the Annex.
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Introduction

The aim of WP 7.6 is to produce a visual identity for the project, as well as communications and
promotional tools and materials to support awareness raising activities and dissemination of the project
deliverables.
Deliverable 7.4 includes the promotional materials produced so far under the Project SIM4NEXUS. In
the following sections, the individual promotional items that have been produced are described:
•
•
•
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Visual Identity of the Project, including Logo and Templates
Information Flyer
Fact sheets to support WP 3

Visual Identity of the Project

During M1 of the project, a graphic designer was contracted to produce the Project’s logo. Several (3)
different options for the logo were distributed among the Partners for review. The figure 1 below shows
the final, approved Logo.

Figure 1 SIM4NEXUS Logo

This logo is used on all materials distributed throughout the project.
In addition, to the logo a graphic designer produced templates for the Project to use for the individual
promotional materials. The following templates were produced:
•
•
•
•
•
•
•

Poster (Portrait) as .potx
Poster (Landscape) as .potx
Agenda as .dotx
Internal Briefings as .dotx
Deliverables as .dotx
Newsletter as .dotx
Powerpoint Presentation as .potx

The templates can be found in Annex A.
The templates incorporate the project’s logo. The templates standardize the font used, including the
size and colour, as well as the format of the Table of Contents, Headings, Titles, Tables, Bullet point lists
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and margins. This standardization ensures a common approach by each Partner to ensure that the visual
identity of the project remains the same for each promotional material produced. The templates are
also user friendly for the rest of the project team.
The templates were initially produced using high resolution logos; however, due to their large size the
graphic designer produced smaller resolution logos, including the footer, so that the individual materials
were not too large in size, which could prevent easy dissemination via email. Now large and small size
logos are available at ProjectPlace.

4

Information Flyer

In M3 (September 2016), it was decided to produce an information flyer for the project. The general
objectives of the flyer concern the presentation of: (a) the aims/targets of SIM4NEXUS, (b) its rationale,
(c) the approach used, (d) the intended impacts, (e) the list of partners and (f) the various ways the
reader/stakeholder could get involved. The flyer was viewed as an opportunity to link-up with the
website (www.sim4nexus.eu) and the twitter account (@sim4nexus). The website and the twitter
account are presented in detail in D7.1.
To initiate the information flyer, an email was sent to the Partners to clarify how the flyer would add to
the impact of project (estimated quantified impact from dissemination and communication tools and
activities for SIM4NEXUS). To this end, the Communications Team requested the Partners by email with
a series of questions to understand their expectations of the flyer, including the following questions:
•
•
•
•
•

Why do you want a leaflet (e.g. to share with the 20 stakeholders I am going to meet in the
coming three months)?
What is the target audience (e.g. researchers, decision-makers, education, civil society
organizations, industry, media, public)?
What do we want (e.g. leaflet for promotional purposes and information sharing)?
How to distribute (e.g. hand-over to 50 participants in an information package, during an
upcoming workshop on the Nexus in country XX)?
What language?

On the basis of the collected inputs from the Partners, a 2-page information flyer was drafted during
M4 (October 2016). Initially, it was decided by the Communication Team to produce the flyer in-house
using the Briefing template. This decision was made to ensure that sufficient funds would be available
later in the project to produce multiple, high quality promotional materials once the project had
progressed in terms of results. The figure 2 below shows the first flyer.
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Figure 2 1st Draft Information Flyer

The draft Flyer was distributed among the Partners in short time The draft Flyer received multiple
comments from the Partners in terms of what could be improved. Through multiple comment rounds,
first the text of the Flyer was revised to make it more reader friendly and to make greater use of visuals.
A second draft of the Flyer was produced leading up to the Project meeting in November 2016. The
figure 3 below shows the 2nd draft.

Figure 3 2nd Draft Information Flyer

At the November meeting, it was agreed that the Briefing template was not suitable for the Flyer, as it
limited the formatting options. Specifically, the margins were too wide to enable smooth transitions
between the sections and to use high quality pictures to represent the water-energy-food-climate
nexus. It was therefore agreed to contract a graphic designer to format the flyer once the final text was
agreed among the Partners. The Flyer was reformatted from a 2-page leaflet to a foldable flyer, and
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then distributed among the Partners in multiple rounds to improve its design. The final Flyer was
approved in M6.

Figure 4 Final Information Flyer

Once the Flyer was finalized, the Communication (WP7) Team distributed the Flyer among the Partners.
It was agreed that Partners would translate the Flyer text internally and that the Communication (WP7)
Team would liaise with the graphic designer to layout any translations. Thus far, the flyer has been
translated into French, Latvian and Maltese.
In the meantime, a Greek flyer was prepared November 2016 right after the meeting in Barcelona
because we had a presentation at a conference organized by the National Agricultural Network where
more than 200 participants from the agricultural sector were present and we wanted to engage them
for the project. The flyer is the following:
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Fact sheets

During M4 of the Project, the WP 3 (Thematic Models) Lead approached the Communications Team to
produce fact sheets about the models that are going to be used in the Case Study regions and within
the Serious Game. Text on the models was provided to the Communications Team by the WP 4 Lead.
A first draft of the Fact sheets was edited/produced during M4. The aim was to have uniform 2-page
Fact sheets for each of the 7 models. The figures below show the draft fact sheets.

Figure 5 Draft CAPRI Fact sheet
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Figure 6 Draft E3ME-FTT Fact Sheet

Figure 7 Draft IMAGE GLOBIO Fact sheet
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Figure 8 Draft MAGNET Fact Sheet
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Figure 9 Draft MagPIE Fact Sheet

Figure 10 Draft OSeMOSYS Fact sheet

Figure 11 Draft SWIM Fact sheet

After the Fact sheets were drafted, it was decided that the WP3 Team would use in-house graphic
designers to reformat the Fact sheets.
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The final versions are shown in the figures below.

Figure 12 Final CAPRI Fact sheet

Figure 13 Final E3ME-FTT Fact Sheet
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Figure 14 Final IMAGE-GLOBIO Fact sheet

Figure 15 Final MAGNET Fact sheet
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Figure 16 Final MAgPIE Fact sheet

Figure 17 Final OSeMOSYS Fact Sheet
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Figure 18 Final SWIM Fact sheet
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Annex A Project Templates

Figure 19 Poster Portrait template

The Swedish case study used the format to develop a poster:
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Figure 20 Poster Portrait template as used for one case study
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Figure 20 Poster Landscape template
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Figure 212 Presentation Template
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Figure 223 Agenda template
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Figure 234 Briefing template
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Figure 245 Newsletter Template
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Figure 26 Report template
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